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Project Statement
Biosis embraces daily resiliency and adaptability,
inspired by the tardigrade. The microscopic organism is
known for being able to survive in extreme conditions, through
a process called cryptobiosis. Biosis, which means "way of living",
translates the habitats and environmental relationships of the
tardigrade into everyday human items. It serves as a reminder
that we can survive and find comfort in adversity.
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brainstorming
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Mind Maps
mind map 1 + 2
These first mind maps explored a variety of BFA ideas
I started to develop over the summer. I had a complex
concept for how to gather information from a broad
spectrum of people; translating it into a campaign of posters
and apparel, in response to our current cultural/political
atmosphere.
The first mind map developed from a free writing about
what I care about in a BFA project. After writing, the task
was to choose three key words that stuck out. Reflecting on
this exercise, I was trying to force the structure of a mind
map around the ideas from summer.
With mind map two, I tried to think more specifically
about prompts that I could ask my hypothetical spectrum of people. I put the potential prompts next to
existing forms of propaganda and tried to find a connection
where my “People’s Propaganda” project might exist.
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mind map 3
After the frustration of my first two
mind maps, I tried to step away and
find the heart of what I was looking
for in my concept from summer. I also
came to the realization that working on
a project that developed a true “People’s
Propaganda”, might also require me
to promote ideals that I don’t agree
with. Perhaps another design project
could nod to a political side, but have
an outcome other than re-highlighting
the issues we are familiar with.

a newspaper mind map...
I am fortunate to have an extremely
patient and supportive partner. After
relaying the events of my mind-mapping, he started randomly pointing
my finger to words on a newspaper.
At first, I laughed thinking he was just
cheering me up but I started to jot down
the words...

I looked at the words for a long time,
many of them reflecting current events
and feelings, which led me to the question: “How do we find the beauty in
all of it?” This question became the
center of a new mind map with a list of
design outcomes I would be interested
in exploring.

cakes
refugees
western
hash tag
growing
modeling
consolidated
American
history
sparkling
dance
anxiety
spirit
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political influence
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Political Influence
project concept 1
The Who, What, Where, Why, and Me below oulines some of
the variables in approaching this topic. What would alternative branding strategies and philosophies for the 2020
Election look like? Visual language and branding heavily
impact the reactions and feelings we have. How would varying the visual approach to what we usually see in politics,
help positive efforts?

photo: Ted Eytan, 2017.01.21 Women's March Washington, DC USA 00095
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who

what

where

why

me

Sad Liberals
Millennials
Children
Families
Creatives
Politicians

Branding
Campaign
Propaganda
Uplifting Visuals
Patterns
Art Therapy
Utopia

Social Media
The Streets
On Bodies
Animation

Hopelessness
Can’t change history
Alternative Realities
Coping

Processing
Understanding
Observing
Responding
Dreaming

Research Questions
1

Who has tried alternative branding in political advertisement?

2 How does political branding in other countries look/differ from the U.S?
3 Can political branding change the mindset of a society?
4 Can campaigns introduce ideas to people in a way that is similar to the
|||| manner found in AI and VR technologies?

5 How could the relationship between pattern making, such as Arabic patterns,
|||| contrast U.S. political system branding and the visuals used by campaigners?

6 Where do examples of Utopia exist?

Historical U.S. Political Branding
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“But the artistic-social avant-garde was not simply
interested in innovative forms. They wanted those
forms to become signifiers of a new spirit” p.3*

course work
A “creature” made from screen
print on knit, in response to
Chuck Klosterman’s “But What
If We’re Wrong?”
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victor margolin's

The Struggle for Utopia*
I have always been fascinated by the concept of Utopia
and Dystopia. Looking at design history, it seems many
designers have had a phase in their work, where they
looked for answers to the problems they saw around
them through alternative visions of society. Designers
today create with alternative reality and virtual reality
as real possibilities, but I am curious about how we can
implement these concepts into real life. How have designers
before me brought the idea of shaping society into their
physical design practice?
With these design questions in mind, I took a trip to the
library and found the book The Struggle for Utopia by Victor
Margolin. The author compares and contrasts designers
like Rodchenko, Lissitzy and Moholy-Nagy; a treasure trove
for the questions I have been asking.
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generation z
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Seattle Interactive
Conference

artists as activists | art is compass

Attending this year’s Seattle Interactive
Conference has significantly shaped
the course of this BFA project. Being
able to listen to presentations from
working designers and researchers
gave me new perspectives on the ideas
I have been thinking about. From a
presentation about using artwork to
activate the streets and give political
voice to the people, to a presentation
on Generation Z, I realized that while

Aaron Huey was the mastermind of behind all of the artwork
we saw sweep the streets, shortly after the 2016 election of
Donald Trump. Aaron worked closely with artists like Shepard Fairey to create work and organize the Women’s March
on Washington. Possibly the most impactful and innovative
component to Aaron and Amplifiers work, was how they
made the images accessible to anyone. Free downloads of
the work were available at super high resolution on their
website, and the images were printed as full spreads in newspapers. This allowed people to easily obtain of the image
and then make it their own with additional messaging, etc.

I am very influenced by our current
political and social environment, a less
literal response is a better project for me.

Aaron Huey (Amplifier) and Anjali Kumor (Cheddar, Inc.)

Going forward, Aaron says his hope is to bring these types
of works into the classroom. He wants to aid teachers with
these ideas, hoping to teach the next generation a more
accurate representation of history. The campaign will be
called “We the Future” and will also work with young leaders
who are doing big work to tackle issues like climate change.

An example of one of the works available for
download on Amplifier.org. This poster,
designed by Shepard Fairey, avoided the use
of traditional political colors to help people
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connect more with the message.

gen z in social | the new non-millenials
Meredith Chase (Swift)

Generation Z makes up about 25% of the population. These are individuals between the ages of 5 and 20, and they are distinctly different than the
generation of millennials. This generation grew up surround by technology
and its surprisingly positive! Before this lecture, I was skeptical of the overuse and stimulation of devices by Gen Z, but, this next generation has the
potential to be incredible! Meredith spoke about how informed Gen Z is. Instead
of watching TV, they are spending more time on YouTube, learning how to do
things and researching topics they are interested in.
One of the points that stuck with me most, is that Gen Z starts thinking about
the concept of their future from a really young age. Going to college, having
a savings account, and other responsibilities start being a concern to them at
a much younger age than any other generation. Is this generation starting
to lose childhood? The advent of modern childhood started in the Victorian
Era, as industrialization allowed more children to have time to grow and play.
They weren’t needed to work. Fairytales were developed and children had their
own world of fantasy. In Gen Z, this is starting to disappear. What social and
developmental impacts will this have on the people these children will become?
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stuffed animals
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Project Concept Revised
After attending the 2017 Seattle Interactive Conference, I had quite a few
realizations about this project. While the idea of creating an alternative branding system for 2020 interests me conceptually, I have a passion for fun. I have
always loved bold, childlike patterns, and see the next generation as a real
opportunity to create positive change. I will be exploring and creating a children’s lifestyle brand incorporating ideas of inclusivity, creativity, and wonder.
Utopia can exist for kids.

who

where

what

why

Children
Parents
Educators

Imagination
Bedrooms
Home

World Building
Stuffed Animals
Branding
Clothing
Wall Art
Installation

Imagination
Childhood
Utopia

The #1 Best Selling
stuffed animal on
Amazon (2017)
made by Vtech Baby
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the untitled
creature project
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The Untitled Creature Project
These original animal concepts explored a variety of imaginary
creatures, with visual pattern explorations inspired by their potential habitats.

original animal + habitat concepts
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not to scale
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Not To Scale
the tardigrade
Choosing the right organisms, became an essential part
of the project. The creation of original creatures might
encourage imagination, while choosing species that exist
in nature could be more educational. Through research,
the Tardigrade proved to be the perfect hybrid. The
microscopic organism is able to withstand extreme
environments, like the vacuum of space, because of a physiological process called cryptobiosis.

finding other species
The next challenge was choosing companion species
for the Tardigrade. Velvet Mites, Peacock Spiders, Water Fleas, and Springtails were all contenders. However,
none of these species had quite had the same “wow” as the
Tardigrade. While all fascinating species, the group was
missing a core tie that connected them all together.
Resiliency and Adaptability. Both of these words came
through as tones for the project from the original
research and brainstorming. They are themes embodied
by the Tardigrade.
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5 Reasons You Should Love
The Tardigrade
1. its tiny microscopic size
Tardigrades are so small that you can barely see them without
the use of a of magnifying lens. They are also transparent
in color. Imagine yourself sitting on a beach running your
fingers through the sand. Examine a few grains on your
fingertips and think “Tardigrades are smaller than this
tiny bit of sediment."
Small creatures, like puppies and babies, are frequently
associated with being weak and dependent. But the tiny
nature of the Tardigrade is part of the magic; earning it
adorable nicknames like “Water Bear” and “Moss Piglet”.
This microscopic organism is capable of surviving in a “tun
state” for as long as 10 years without receiving any water;
then it comes back to life! You can learn more about this
biological process by searching for Ted-Ed and Tardigrades.
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2. they might be aliens
While the rest of life on the planet has
been wiped out about five times, the
tardigrade has persisted. Because of this,
and its indifference towards space, some
followers of the creature speculate extraterrestrial origins. More scientifically,
when closely studying the organisms,
some labs have found foreign DNA in
the creatures. This doesn’t necessarily
mean “alien” as in from outer space,
but it does add an extra bit of mystery
around these tiny lovables.

3. because they are

stealing the show
Season three, episode two of Octonauts features the main characters exploring lava
tubes in the ocean. Who do they stumble across? The Tardigrade. As an educationally
aimed show, the plot starts with the main characters trying to rescue “Frank” the
tardigrade from lava traveling up the tube. The tardigrade and his friends have to
explain to the Octonauts that they like the hot and can survive just fine. Watch it
here: https://www.youtube.com/watch?v=I97Qx2b11Ws
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With increasing research and information about the Tardigrade and its
unusual resilience to extreme conditions, media guest appearances have
also increased. A wide variety of content starring the Tardigrade has been
created; ranging from lively youtube
videos with animation to children’s tv
shows and adult science fiction. This
wide variety of content means there
are a wide variety of super fans!

4. it can survive in space
Surviving the vacuum of space will never
be a human entry into the Guinness
World Records. In the early 2000’s a
group of scientists launched the tiny
creatures into space for 10 days, and
they came back alive! Through a process called Cryptobiosis, the organisms
crunch up and seal themselves off. This
playing dead state, is often a reaction to
a lack of water in the organism's habitat.
In less extreme conditions, the organism will come out of the cryptobiosis
state when introduced to water. But,
what it so amazing is that the state is
strong enough to survive the vacuum
of space; more specifically 1/6000th
the atmospheric pressure we experience on earth. The little guys were also
exposed to radiation and more than
half survived that too.

5. you are a tardigrade!
Humans possess many of the same qualities that get the
Tardigrade so much attention. We are able to be resilient
through adverse conditions, using a variety of coping mechanisms, just like the Tardigrade. If a Tardigrade can survive
in space, then we can survive whatever the human world
throws at us today. The next time you find yourself stuck
in traffic, almost out of gas with a lap full of freshly spilled,
hot coffee... tell yourself “If Tardigrades can survive in space,
then I can survive today”. Utilizing your own metaphorical
cryptobiotic state can help you get through some of the
undesirables life throws your way.
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biosis
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Developing the Stuffed Animal Design
Initial patterns were created by cutting rough shapes out of newspaper
and testing the results. Each pattern
consists of three pieces: one underbelly and two uppers, joined together
along the spine.

Underbelly 1

Upper 1 x 2

Underbelly 2

Upper 2 x 2

vectorized pattern
Vectorizing the pattern, allowed for the
addition of seam allowances. These are
crucial assets to sewing patterns, to ensure
there is enough space for the stitches without
altering it’s integrity. Vectorizing the
pattern also allows for plushies in different sizes. This same foundation could
also be enlarged and used as a base for
designing the bean bag chair.
The Tardigrades are completed with
the addition of felt claws, cuddle fabrics,
and safety eyes.

Prototype 1
Made with velvet, string
claws, and button eyes.

40

Vector Underbelly

cryptobiosis/tun state
The Tardigrade is able to survive some of the most extreme
conditions by going into a state called the tun state. Also
refered to as Cryptobiosis, this process allows the Tardigrade to curl up and play dead until conditions improve.
The Tardigrade loves water and needs it to survive. In conditions without water, the Tardigrade will use the tun state
to wait until water returns. Then it will rehydrate itself and
proceed with it’s water bear duties.

Vector Upper x 2

Building the tun state into the design of the stuffed
animal was essential. I came up with a sweatshirt-like
draw sting channel, on the underbelly, that can cinch
to mimic the cryptobiotic state.
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Branding

logotype/hydrated state

logo type + mark
Going into the logo design, I knew I
wanted to create something bold and
simple to both unify and contrast the
playfulness of the brand.
Biosis, the second part of Cryptobiosis,
means way of living. To embody this
visually, the logo can exist both in a
hydrated and tun state–just like the
Tardigrade.
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logotype/tun state

To turn the logo into custom tags for the stuffed animals,
I screen printed with fabric ink on ribbon. After drying,
I ironed them in half to create the look of a tag and cure
the ink for washing.

color palette
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Fabric Designs
For the fabric used as the Tardigrade’s belly, I wanted to
create a pattern that evoked some of the natural lines on
the organism's belly. This inspiration was turned into a
repeating wiggle line pattern. The design was made using
India ink on clear plastic with edges that could interlock,
like a jigsaw puzzle, with itself. The design was then screen
printed onto a variety of fabrics.

To create all over pattern on the fabric, I used one
small screen repeatedly; tiling the pattern together.
Traditionally, fabric is printed on a long table and the
screen works down the yardage to create the design.
To make my own set-up for printing large pieces, I
used a t-shirt platen and instead of moving the screen,
I moved the fabric.
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Corresponding
Imagery
habitats
Since discovering the Tardigrade, I have
been fascinated by its ability to adapt
and survive in a wide variety of habitats.
I initially wanted to select five (space,
tropical forests, the ocean, lava tubes,
and ice) of those environments to turn
into posters that would accompany the
stuffed animals.
Above are the first posters I created for the tropical forest and ocean environments.
I wanted to play with making them pattern-like rather than creating landscapes of
each habitat. These posters were also an opportunity to test and play with different
textures and styles. I wanted to incorporate a similar feeling to the textile print to
create cohesiveness throughout the brand.

"Lava" test prints drying on
the rack. I took a similar
approach to the ocean print
for the design.

Initial sketches of the environments.
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final posters
For the final posters, I took a lot from
what I learned in the individual habitat
tests. To create a more united brand,
I decided to shift gears a little bit. Instead of making five posters, one poster
that united all of the habitats into one
composition better accentuates the
versatility of Tardigrade. To create
more of a sense of brand and messaging,
two additional posters work more as
marketing assets, giving the viewer an
immediate understanding of the tone
of the project.

Digital files to be treated
like the test screen prints.
Color is added by inking
areas on mylar, to be used
as print positives.
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Bringing a Message to Life
additional assets
Continuing to tie in my original inspiration, led to careful
selection of lifestyle items. Each item allows its user to
embody the qualities of the Tardigrade, in their day to day.

t-shirt design
Rather than showing an image of a
Tardigrade on a shirt, I thought it more
appropriate to use the same pattern
that is on the belly of the stuffed animals. This way, instead of wearing a
Tardigrade, you can be a Tardigrade.
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bean bag chair
Designing the stuffed animal design as a vector allowed
me to not only scale it for different sized animals, but to
transform it into a bean bag chair. Stretching the belly out
allowed for more of a seat. When sitting in the bean bag
chair, you can curl up with the Tardigrade in a tun state,
or stretch out on top like in a hydrated state.
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The Exhibition Space
For this BFA project, the design of the exhibition space is
just as important as the design of the project itself. To draft
the space I started by doing lots of sketches, followed by a
scaled down maquette, and later a full scale mock up.

Digitial sketch and maquette
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For displaying the stuffed
animals, I wanted to immerse them into one of
their habitats. In illustrator,
I designed some leaf shapes,
based off of the ones in the
poster. I then took them
into a program called Easel, by Inventables, that
translated the file into one
that could communicate
with the CNC machine.

Full scale mock up

CNC cut MDF exhibition space pieces
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Candid Process Photos
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